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Key Facts         __________ 

World Freedom Press Global Index Ranking (Overall): Ranked 101 (32.44) 
Head of State / Head of Government: President Michel AWN (since 31 October 
2016) & Prime Minister Saad al-HARIRI (since 24 May 2018) 

Capital city: Beirut 
Population: 6,100,075 (July 2018 est.) 
Official Language(s):  Arabic  

Ethnic Groups: Arab 95%, Armenian 4%, other 1% 
Currency: Lebanese pound 
Gross domestic product (PPP):  51.84 billion USD (2017) 
Internet penetration: 76.1 % 
Legal System: mixed legal system of civil law based on the French civil code, Ottoman legal tradition, and 
religious laws covering personal status, marriage, divorce, and other family relations of the Jewish, Islamic, 
and Christian communities. 
Political system: parliamentary republic 
Journalists Killed/Jailed 2019: 0 
Media Environment: 7 TV stations, 1 of which is state owned; more than 30 radio stations, 1 of which is 

state owned; satellite and cable TV services available; transmissions of at least 2 international 

broadcasters are accessible through partner stations as of 2019. The Lebanese media sector is facing a 

profound crisis and there are many journalists and media staff, working in the local and pan-Arab media 

outlets based in Beirut, who have not been paid for long time or have lost their jobs. As-Safir, a historic 

newspaper, was forced to close, and An-Nahar has weakened and had to restructure. Even Al-Arabiya and 
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Al-Jazeera offices in Beirut and in the region have reduced the number of their staff members. The only 

media outlets that resist are those financed by large investors, linked to political-sectarian actors in the 

region.                     

Media Issues: Lebanon’s media are outspoken but also extremely politicized and polarized. Its 

newspapers, radio stations and TV channels serve as the mouthpieces of political parties or businessmen. 

Lebanon’s criminal code regards defamation and the dissemination of false information as crimes and 

defines them very broadly. In 2017, the judicial authorities harassed the well-known TV host Marcel 

Ghanem for allowing guests to criticize the Lebanese authorities during his program. Journalists who are 

prosecuted and convicted by military or print media courts are usually fined or sometimes sentenced in 

absentia to imprisonment. 2018 saw an increase in cases of bloggers and online journalists receiving 

subpoenas from the “bureau for combatting cyber-crimes” because a social network post had elicited a 

complaint from a private party, often a prominent person linked to the government. Not only have the 

local media in Lebanon been deeply influenced by this dangerous polarization, but they have gradually 

become sharp tools of propaganda in the hands of opposing Lebanese political and sectarian groups, 

pursuing their specific political agendas. Today none of the newspapers, TVs and radios can be described 

as immune to the ongoing conflict, and very few attempts to maintain a neutral attitude. The Lebanese 

press corps has also suffered many casualties over recent years due to targeted attacks and armed 

conflicts, mostly connected to the war in Syria and its counter effects in Lebanese areas close to the 

absorbent border. 

Popular Forms of Media Consumption        
 

Print: Historically, Lebanon has had one of the highest ratios of private newspapers per head in the Arab 

world. However, with the rise in popularity and the rapid development of online media outlets, pan-Arab 

TVs and news sharing in social networks, printed newspapers have become increasingly less popular, 

causing a decrease in advertising revenues and sales. If this is true all over the world, in Lebanon the 

situation is more complicated. In fact, since their creation, Lebanese media have been receiving funding 

from foreign investors, who pursue their interest in the country’s politics. The withdrawal of foreign 

funding from the Lebanese media industry started when Gulf countries launched their own TV channels 

and networks and it intensified more recently with the global financial crisis and the fall in oil prices. For 

instance, As-Safir, which used to be one of the most popular newspaper selling over 50,000 copies a day 

in 2010, was only selling about 10,000 copies by 2016.        

Digital Media: In relation to Internet services, there are currently more than 4.5 million Internet Users in 

Lebanon in 2016, 75.9 percent of the country population. Even though it is not always a reliable source of 

information, the two main mobile operators (Alfa and Mtc) and many media outlets offer a breaking-news 

service via text messages. This service is valid in Lebanon and abroad and usually available for a $10 fee a 

month. In more recent times, the websites of the major newspapers and TV stations (also pan-Arab 

satellite channels) have all started developing their own app for Android and iOS to promote their 

contents and send alerts for breaking news to mobile phones and other devices. Web television and video 

news are still scarcely used on Internet newspapers. The dominating source of web TV is YouTube and the 

various social network platforms such as Facebook.          

Social Networks: With the birth and rise of social media, Lebanese people have quickly used new 

technologies to connect, communicate and share information with each other. Over the past years, a 

slight dip in the demographic trend has been observed, as users over the age of 30 have steadily up taken 

social media usage. Facebook and WhatsApp are the most used social media channels in Lebanon. 

According to data from the Internet World Stats, with 3.1 million Facebook subscribers (Jun 2016), 
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Facebook penetration in Lebanon is above 50 percent, a rate that indicates a continuous growth and a 

pervasive use of this social network in the society.  

 

 


